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Wessex Water online game
Screenshot walkthrough



Background

• This online tool was developed by Supercharge and was designed to be played on
tablets, desktops and smartphones

• The game aimed to inform and engage customers in a fun and different way

• Different characters were created that could be “skilled up” based on the Wessex
Water’s priority areas

• Players were informed through initial background screens and a final impact
screen which showed the outcomes of the choices made

• The development was informed by two rounds of user testing to check the tool
was working from a customer viewpoint

• It was launched in November 2017 and was supported by a communications
campaign including events around the Wessex Water region, website and social
media promotion

• The game is hosted at https://game.wessexwater.co.uk/



Customer feedback

Source: User testing October 2017, town tours November 2017

"The game was really 
fantastic, the most important 

things for me were the 
environment awareness and 

water saving“
- Town tour respondent

"I was really interested to 
find out how the sewage 

system worked, I liked how 
we learned about it .. I 

thought it was brilliant“
- Town tour respondent

"The game itself was fun and a 
way of engaging you in a 

humorous way. I liked the way 
the sliders worked so you could 

see the impact on your bill“
- Town tour respondent

“It’s more engaging 
than other surveys –

it’s untraditional”
- User testing
respondent

“How our water
gets to us is

interesting.  The 
game makes you 

see that it’s a 
juggling act”
- User testing
respondent



Results
Skill 

code Skill name Total WTP WTP Per customer

C4 Future-proof services by renewing pipes 8507.80 16.91

E1 River water quality 5686.08 11.30

A3 Soften water 3456.11 6.87

A2 Water taste/smell 3326.09 6.61

A1 Water appearance 3180.52 6.32

E2 Coastal water quality 1553.80 3.09

C3 Prepare for more serious droughts 1452.10 2.89

D1 Sewage getting into properties 1449.46 2.88

B1 Fix more leaks 1103.81 2.19

D2 Sewage outside properties 1052.99 2.09

B3 Fit more water meters 765.60 1.52

E3 Carbon footprint 477.24 0.95

B2 Help you save water 330.40 0.66

F3 Appointments - 7 days 276.09 0.55

C2 Water interruptions - pre warning 217.66 0.43

F4 Apps and online services 215.58 0.43

B4 Teach kids about saving water 83.82 0.17

E4 Encouraging plants and wildlife 54.93 0.11

F2 Fitting smart meters 46.68 0.09

D3 Explain how to avoid blockages 34.16 0.07

C1 Water interruptions - length 34.03 0.07

A4 Advice on taps 20.48 0.04

F1 Real people on the phone 17.96 0.04

Source: 500 online interviews representative of the Wessex Water area, February 2018 



































































How do you compare to other customers? 

ne (t11ad< area) shows �he average 

llle coloured area shows your answers. 
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