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Recruitment screener 
 

 

RECRUITMENT PARTNER: Firebird 

 

Overview of the sample 

 

Participation: 

• All to take part in an onboarding webinar w/c 3 February (30 minutes) 

• All to complete a 5-day online community w/c 10 February (30 minutes per day) 

• Carers (n=4) and hotspot participants (n=8) to take part in additional depth 

interviews w/c 17 February (45 minutes)  

• Selected participants (n=8) to take part in follow-up longitudinal study w/c 16 

March – 27 April (approx. 2 hours over 6-8 weeks) 

 

Sample spec: 

 

 Younger 

Males and 

Females 

(n=4) 

35-45 years 

(n=4) 

New 

parents 

(n=4) 

Parents of 

toddlers 

(n=4) 

Carers 

(n=4) 

Age 
18-24 years 

 
35-45 years    

Gender 2 x male 

2 x female 
2 x male 

2 x female 
   

Wipe usage Using wipes 

in the 

bathroom or 

to remove 

makeup 

Using wipes 

regularly 

Using wipes 

for baby 

and other 

uses 

Using wipes 

for toddlers 

and other 

uses 

Using wipes 

for care 

Household 

  
Baby <12 

months old 

Toddlers 

aged 1-3 

years 

 

Across the 

sample 

50% metered and 50% unmetered  

Mix of homeowners (min. 6) and renters (min. 6, min. 3 to be in shared 

house) 
Mix of household sizes and mix of SEG (min. 8 A/B/C1, min. 8 C2/D/E) 

 

 

Carers 

Private / agency / charity 2 

NHS  2 

 

 



 

Page 3 of 91 
 

Wipe Usage 

Using wipes regularly  All 

Disposal through flushing 50% participants 

Make-up removal Min. 2 x younger females  

Personal hygiene Min. 2 x younger males 

 

To be recruited via Customer Lists: 

Hotspot participants (n=8) 

Those who live in sewage blockage hotspot areas who have undergone interventions 

related to said blockage 

 

 

 

Research overview: 

 

Wessex Water has been running a sewerage blockage prevention programme and 

needs to evaluate its effectiveness. 

 

A contributing factor to major blockages is the flushing of wet wipes by customers. To 

address this, Wessex Water is conducting research to better understand the behaviour 

behind this practice, including when and where it began and what factors might 

encourage customers to change their habits. 

 

Incentives: 

• Attendance of webinar: £25 

• Completion of online community: £100 

• Completion of additional depths: £30 

• Completion of longitudinal study: £150 

 

Introduction 
 

Example: Hello, my name is _________ and I’m calling from _________, a market research 

company.  

 

We are looking for people to take part in an exciting project about household 

products. 

 

 

HOUSEHOLD SCREENER 

 

Are you interested in taking part? If yes, then to ensure that we get a broad range of 

people involved we need to ask you a few additional questions about your life and 

attitudes. Are you happy for me to take you through some questions? 

 

 

GENERAL QUESTIONS 
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G1) How many times have you ever participated in market research of any kind? 

 

Number of times participated: __________________________ 

 

CLOSE if more than 3 times 

 

G2) When was the last time you participated in market research of any kind?  

NB: SKIP if answered never participated in G1 

 

Approx. date of last participation: __________________________ 

 

CLOSE if in the last 3 months 

 

G3) What were the topics discussed during the market research you participated in?  

NB: SKIP if answered never participated in G1 

 

Topics: __________________________ 

 

CLOSE if topic related to water use or bathroom products. 

 

 

DEMOGRAPHIC QUESTIONS 

 

D1) Please can you provide me with the following contact details: 

 

Name: __________________________ 

Mobile Number: __________________________ 

Email Address: __________________________ 

Postal Address  __________________________ 

 

RECORD FOR INFO 

 

 

D2: Please can I ask you to confirm which gender you identify as: 

 

Male 1  

Female 2  

Non-binary 3  

Prefer to self-describe 4  

Prefer not to say 99  

 

SEE QUOTA  

 

D3) Please can you tell me your age: 

 

Age: __________________________ 
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RECORD FOR INFO, CLOSE IF UNDER 18 

 

D4a) Please can I record your postcode and the town / village you live in? This is just to 

ensure we are representing a good spread of regions for this project. 

 

Residence: __________________________ 

 

ENSURE LIVING IN THE WESSEX REGION 

 

D4b) Thinking about where you live, would you class the area in which you live as: 

 

Rural 1  

Suburban 2  

Urban 3  

Coastal 4  

 

RECORD FOR INFO  

 

D4c) And do you own/have a mortgage or rent your current home? 

 

I own my home / have a mortgage 1  

I rent my home 2  

I live in a shared rental (i.e. with housemates) 3  

Other, please specify:__________________ 99  

 

SEE QUOTA, 3x MUST CODE 3 

 

D5) Do you have a water meter installed in your home? 

 

Yes, I have a water meter 1 CONTINUE 

No, I do not have a water meter 2 CONTINUE 

Don’t know 3 CLOSE 

 

SEE QUOTA, 50% METERED, 50% UNMETERED 

 

D6i) What is your occupation? 

 

Occupation: __________________________ 

 

SEE QUOTA – MUST RECRUIT 4 CARERS 

 

D6ii) ASK ONLY CARERS 

Which of the following best describes your employer? 

NHS 1  

Private Sector 2  

Charity/voluntary 3  
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Agency 4  

 

SEE QUOTA – 50% MUST CODE 1, 50% MUST CODE 2, 3, OR 4. 

 

D7) For classification purposes, which of the following best describes the profession of 

the person in your household with the largest income: 

 

Higher managerial/ professional/ administrative (e.g., Doctor, 

Solicitor, Board Director) 
1 A 

Intermediate managerial/ professional/ administrative (e.g., 

trainee Doctor or Solicitor, Director of small company, middle 

management) 

2 B 

Supervisory / junior managerial/ professional/ administrative 

(e.g., Office worker, Foreman, Salesperson) 
3 C1 

Student 4 C1 

Skilled manual worker (e.g., Bricklayer, Carpenter, Plumber, 

Painter, HGV/Bus driver, pub/bar worker) 
5 C2 

Semi or unskilled manual work (e.g., Manual workers, 

apprentice, Caretaker, van driver, shop assistant) 
6 D 

Casual worker – not in permanent employment 7 E 

Housewife/ Homemaker 8 E 

Retired and living on state pension 9 E 

Unemployed or not working due to long-term sickness 10 E 

 

SEE QUOTA, MIN. 8 A/B/C1, MIN. 8 C2/D/E 

 

D8) Do you or does anyone in your household work for any of the following, or have 

worked at the following within the past 5 years? 

 

 YES NO 

Advertising/Marketing/Branding CLOSE  

Market Research CLOSE  

TV/Radio station/media CLOSE  

Newspaper/Magazine/Journalism CLOSE  

Public relations (PR) CLOSE  

Any work related to household products CLOSE  

Working in the utilities industries (water, gas, electric, 

broadband) 
CLOSE  

 

NONE TO CODE YES FOR ANY INDUSTRY LISTED 

 

 

D9) Which of the following best describes your family makeup? 

 

I am single and have no children 

 
1 

CLOSE IF OVER 46+ YEARS 

AND NOT A CARER  
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I am in a long-term relationship but we do not 

live together or have children 
2  

I am in a long-term relationship / married and 

cohabit with my partner but we have no 

children 

3  

I am single/married/have a partner and have 

children aged between 0-1 at home living with 

me/us 

4  

I am single/married/have a partner and have 

children aged between 1-3 at home living with 

me/us 

5  

I am single/married/have a partner and have 

children aged between 4+ at home living with 

me/us 

  

I am single/married/have a partner and have 

children but they are adults and no longer live 

with me/us 

6  

I am divorced / widowed and currently live 

alone 
7  

I am retired/ part of a retired couple  8  

 

SEE QUOTA, MIX OF HOUSEHOLD SIZES AND DYNAMICS 

 

 

COMMON QUESTIONS 

 

C1) Which of the following best describes your responsibility for buying household goods 

(e.g., groceries)? 

 

I am solely responsible 1 CONTINUE 

I am jointly responsible 2 CONTINUE 

Someone else is responsible 3 CONTINUE 

 
 

C2i) Which of the following products do you use regularly? FOR CARERS ONLY - ASK 

ABOUT PERSONAL/WORK USE 

 

Kitchen Items 
 

HOME WORK 

(CARERS ONLY) 

Cleaning tools: Sponges, scrub 

brushes, microfiber cloths, kitchen 

roll 
1 

  

Food storage: Plastic wrap (cling 

film), aluminium foil, sandwich bags, 

freezer bags, food storage 

containers 

2 
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Bin liners: Standard, compostable, 

or recycling bin liners 
3 

  

Bathroom Items    

Cleaning tools: Toilet brush, 

microfiber cloths, bathroom 

sponges 
4 

  

Wipes: Baby wipes, makeup 

remover wipes, wet wipes, flushable 

wet wipes, cleaning wipes 

5 

CONTINUE CONTINUE 

Personal hygiene: Sanitary products 

(tampons, pads, liners), razors, 

shaving foam, cotton pads, cotton 

buds 

6 

  

General Household    

Air fresheners: Plug-ins, sprays, or 

reed diffusers 
 

7 

  

Surface cleaning products: Dusting 

sprays, furniture polish, glass cleaner 
 

8 

  

Pest control: Fly spray, ant traps, 

insect repellent 
 

9 

  

 

ALL MUST CODE 5 (CARERS MUST CODE 5 FOR WORK USE). 

 

C2ii) ASK FOR EACH THEY ANSWERED YES TO IN C1)  

For each of the items you use, please tell us what you do after you use them. Please 

select all that apply - you may do different things in different circumstances. 

 

Wash and reuse 1 CONTINUE 

Wash and dispose 2 CONTINUE 

Dispose – put in bin 3 CONTINUE 

Dispose – flush down toilet 4 CONTINUE 

Dispose – other 5 CONTINUE 

 

ALL MUST CODE 1, 2 OR 3 FOR WIPES. 50% OF SAMPLE TO CODE 4. 

 

C2iii) Which best describes your wet wipes usage? Select all that apply. 

 

Make-up removal 1  

Cleaning - bathroom 2  

Cleaning - other 3  

Caring for baby 4  

Caring for others 5  
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Personal hygiene 6  

Other – please specify 99  

 

SEE QUOTA – PLEASE NOTE DOWN OTHER WET WIPE USAGE (CODE 99) 

YOUNGER FEMALES MUST CODE 1 

YOUNGER MALES MUST CODE 6 

 

DIGITAL/TECH QUESTIONS 

 

T1) Thinking about your life and how you use digital channels such as email, websites, 

Apps, text messaging etc., which of the below would you say relates to you? 

 

I am able to use digital channels and prefer to 

do so 
1 

 

I am able to use digital channels, even if it is not 

my preference 
2 

 

I would always choose not to use digital channels 

if an alternative is available 
3 

 

I don’t use digital channels 4  

 

RECORD FOR INFO 

IF CODE 3 OR 4 – OFFER ARRANGEMENTS FOR INSTRUCTIONS AND TECH HELP PRIOR TO 

THE RESEARCH SESSION 

 

SUPPORT QUESTIONS 

 

S1) Will you need any additional support when taking part in this research? 

 

YES 1 CONTINUE  

NO 2 CONTINUE 

 

 

:____________________________________________________ 

 

IF YES, PLEASE RECORD WHAT SUPPORT IS NEEDED.  FOR EXAMPLE, TIPS ON HOW TO USE 

ZOOM / HAVING A FRIEND, CARER, OR FAMILY MEMBER ATTEND WITH YOU? 

 

CONFIDENTIALITY QUESTIONS 

 

Finally, I need to ask your permission for Firebird Research and our client Blue Marble to 

securely store and process your data.   

 

Any and all information provided to Firebird, our client or any other company or persons 

working on our behalf on this market research project, is strictly confidential and bound 

to us in accordance with the Data Protection Act 1998/ GDPR 2018.  
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Your details will not be passed on to any third-party company and anything you say or 

do will be strictly confidential and anonymised in post-research reporting. A report will 

be made publicly available containing the research findings.  

 

You can withdraw from the research at any time and ask for your data to be deleted, 

without needing to supply a reason.  

 

C1) Do you consent to Firebird storing and processing your data securely for 3 months? 

We will never pass your data to any third parties without your permission.  

 

YES 1 CONTINUE  

NO 2 CLOSE 

 

 

C2) Do you consent to Blue Marble storing and processing your data securely for the 

purposes and duration of this project only? Your data will never be sold or shared with 

any third parties.   

  

YES 1 CONTINUE  

NO 2 CLOSE 

 

 

C3) ONLY FOR PARTICIPANTS TAKING PART IN DEPTHS (CARERS AND HOTSPOT 

PARTCIPANTS) 

The sessions will be recorded to support analysis and preparation of a report. Do you 

consent to video and audio recordings during the depths being stored for these 

purposes until the end of the project?  The end client will not have access to your 

personal data:  

 

YES 1 CONTINUE  

NO 2 CLOSE 

 

C4) Are you happy to be recontacted by Firebird/Blue Marble for further research 

opportunities/filming? 

 

YES 1 CONTINUE  

NO 2 CLOSE 

 

Declaration: 

  

I, the undersigned, confirm that (please tick box as appropriate):  

 

1.  I have understood the information about the project and what’s involved.    

2.  I have been given the opportunity to ask questions about the project and 

my participation.  
  

3.  I voluntarily agree to participate in the project.    
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4.  I understand I can withdraw at any time without giving reasons and that I 

will not be penalised for withdrawing nor will I be questioned on why I have 

withdrawn.  

  

5.  The procedures regarding confidentiality have been clearly explained 

(e.g. anonymisation of data, etc.) to me.  
  

6.  If applicable, separate terms of consent for interviews, audio, video or 

other forms of data collection have been explained and provided to me.  
  

7.  The use of the data in research, publications, sharing and archiving has 

been explained to me.  
  

8.  I understand that researchers and the end client will have access to this 

data only if they agree to preserve the confidentiality of the data.  
  

9.  I consent to the use of artificial intelligence (AI) technologies to assist in the 

analysis of the data obtained from my responses 
 

10.  I, agree to sign and date this informed consent form.     

  

Participant:    

  

________________________          ___________________________              ________________  

Name of Participant                         Signature                                                        Date  

 

The answers to the questions I’ve just been through with you will now be shared by 

Firebird who will share these with the research agency, Blue Marble. Firebird will be in 

touch to confirm you for the research via email, chat to you further about the research 

on the phone and schedule in your meetings with Blue Marble. 

 

Recruiter Declaration 
I confirm that this recruitment screener has been carried out with the respondent 

named, and that it was done in accordance with the instructions of Firebird Research 

and the Code of Conduct of the Market Research Society. 
 

Recruiter Name: 
Recruiter Signature: 
Date: 
 
 

 
 
 



 

Phase 1: Engagement webinar stimulus 
 
 

 ub title
Date

                             

Introductor   ebinar

  th  ebruar 

 hoto b  owfi u barbhui a on  nsplash
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 round    people from across  esse 

 ater s suppl  re ion

   

 onali   vie    atahana           

Independent researchers, who will guide

your online discussions

                  

 redit   entre for   ein   etter
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  nderstand which products are used in the kitchen 

bathroom  and ever da  household items for

different purposes

   plore wh  these products are chosen

                                             

  ind how ever da  products are disposed of in

different situations at home  and wh  this is

 

 

                                        

  et  our views on the best wa  for the compan  to

en a e its customers
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 Introduce  ou to
the project

  eet the
moderators

  nswer  our
 uestions

                  

 

  uns   th    th

 arch

  osted on an online
platform

  round    mins of
interactive activities
to complete
ever da 

                

 

   minutes to talk with
our moderators about

 our views and
e periences

                

 

                  

 

  uns for     weeks
  est out different

products and
behaviours

  hats pp check ins
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  ook out for an email this week askin   ou to
                         

  he online communit  will start ne t week 
and run  onda  to  rida     th    th .

  here will be a                         
          includin  

  urve s and  uestions

  ploadin  photos videos

 Discussin  topics with friends and famil 

  he  lue  arble team will leave         
on  our posts                    

  ou ll be                   when a new
activit  is live
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 alue for mone  is ver 

important to me  and I

purchase the cheapest

products I can

I balance value with

 ualit  when makin 

purchases

I bu  hi h  ualit 

products  re ardless of the

price point



 

Page 20 of 91 
 

  

              
               
              
                
        
               
                  

I bu  plastic products

when I need to  avoidin 

bu in  them isn t hi h on

m  a enda

I avoid bu in  plastic

products when there s an

alternative for a similar

price

I deliberatel  bu 

alternatives to plastic

products  even if the  are

more e pensive or harder

to find
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I don t tend to think about

m  impact on the

environment

It s a bonus if what I m

doin  is environmentall 

friendl   but it s not a bi 

issue for me

I tr  to be environmentall 

friendl  without spendin 

too much time or mone 

I spend considerable time

or mone  to reduce m 

environmental impact
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www.bluemarbleresearch.co.uk



 

Page 24 of 91 
 

Phase 2: Community task guide 
 

Objectives: 

• To improve understanding of customer attitudes and behaviours towards wet 

wipes/flushing behaviours, including usage, disposal and alternative products. 

• To understand the above attitudes and behaviour across a range of key 

audience types, exploring their personal experiences and learned and 

adapted behaviours.  

• Evaluate the current blockage prevention programme, highlighting key areas 

of success where behaviour is changing in the long-term and where it is not 

working well. 

• Identify ways to improve the impact of the blockage prevention programme 

to reduce the volume of wet wipes entering sewers. 
 

 

                        : 

         –                                             

      

      : G                    

Introductions and warm up 

      :                   

Short survey to understand wet wipe usage 

       

      :                    

Video upload and written questions 

      :                              

Video upload and written questions 

      

      :             

A week in the life – wet wipe usage diary 

      :                  

Wet wipe packet exploration and written questions 
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      :                    

Written questions 
 

      :                                                          

Video upload and written questions 
 

      

      :     ’                                

Written questions in response to an informative video clip 
 

      : C              

Written questions in response to social media clips  
 

 

        

                 
Moderator 

notes 

 elcome! It was  reat to meet  ou all at the introductor  webinar – 

thank  ou for takin  time out of  our da s to participate in this project 

 s a  uick reminder  this project is bein  run b  us here at  lue  arble 

 an independent research a enc   for  esse   ater.  roject  oals are  

•   plorin  the usa e of ever da  items 

•  estin  communications from  esse   ater 

 ou’ll find out more about the purpose of the project later in the week  

 ou’ll be set a different 30 minute task to complete ever  da  of this 

week   onda  to  rida   on this online platform  

 ver thin   ou post is private  so it can’t be seen b  other participants  

and confidential.  e won’t share an thin   ou post with  esse   ater  

or more widel   if it could make  ou identifiable.  

If  ou’re havin  tech help  or have an   uestions  reach out to  

 atahana@bluemarbleresearch.co.uk 

0777   9  0   

 

      : G                   

 ere’s a few  uestions to help us  et to know  ou and  our household a 

bit more 

Like 

and/or 

comment 

on each 

post 
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Q .  lease introduce  ourself.  here do  ou live  and who do  ou live 

with? [O  N   X   OX]  

Q .  hat does an ever da  weekda  look like for  ou?  hat are  our 

t pical dail  activities? [O  N   X   OX] 

Q3.  hat does a usual  aturda  or  unda  look like for  ou?  hat are 

 our t pical dail  activities? [O  N   X   OX] 

 

      :         :            

Q .  hinkin  about bu in  ever da  household items  like bin ba s  

razors  wet wipes or cleanin  cloths   which of these statements best 

describes  ou?  

•  alue for mone  is ver  important to me  and I purchase the 

cheapest products I can  

• I balance value with  ualit  when makin  purchases 

• I bu  hi h  ualit  products  re ardless of the price point 

• Don’t know not sure 

Q .  hich of these statements best describes  our attitude towards 

ever da  household items and packa in  made out of plastic? 

• I bu  plastic products and items with plastic packa in  when I 

need to – avoidin  bu in  them isn’t hi h on m  a enda 

• I avoid bu in  plastic products and items with plastic packa in  

when there’s an alternative for a similar price 

• I deliberatel  bu  alternatives to plastic products and items with 

plastic packa in   even if the  are more e pensive or harder to 

find 

• Don’t know not sure 

 

Q3.  hinkin  about how  ou live  our da  to da  life  which of these best 

describes  ou?  

• I don’t tend to think about m  impact on the environment  

• It’s a bonus if what I’m doin  is environmentall  friendl   but it’s 

not a bi  issue for me 

• I tr  to be environmentall  friendl  without spendin  too much 

time or mone  

• I spend considerable time or mone  to reduce m  environmental 

impact 

• Don’t know not sure 

Q .  hich of the followin  t pes of wet wipes do  ou use in  our 

household?  lease tick all the options that appl  [    I OD ] 

•  urface cleanin  wipes 

• Disinfectant wipes 
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•  ntibacterial wipes 

•  ntiseptic wipes 

•  ab  wipes 

•  akeup remover cleansin  wipes 

•  et wipes  

•  lushable wet wipes  

•  lasses cleanin  wipes 

•  irror cleanin  wipes 

•  tain removal wipes 

• Other t pe of wipes  please write in   

Q .  hat do  ou use wipes for in  our household?  lease tick all the 

options that appl . [    I OD ] 

•  emovin  make up cleansin  m  face 

•  o sanitise m  hands 

•  o wash m self 

•  or medical reasons  

•  o clean m   lasses 

•  fter usin  the toilet 

• Durin  napp  chan es 

•  leanin  childrens’ faces and hands 

•  leanin  children after toilet use 

•  o clean surfaces in the kitchen 

•  o clean toilets and sinks 

•  o clean mirrors 

•  o clean m  car 

•  o remove stains 

•  omethin  else  please write in  

         

      :                      

 lease write a para raph answerin  the followin   uestions  or upload a 

video clip with  our answers   

Q .  hat does havin  a clean home mean to  ou?  hat does it 

involve?  

Q .  ow important is it to  ou? Is it eas  difficult to sta  on top of  and 

wh ? 

Q3.  ho is responsible for each of these activities  related to keepin  

 our home clean ?  ow eas  difficult is it to sta  on top of them  and 

wh ? 

 

      :           ‘     ’               
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 lease write a para raph answerin  the followin   uestions  or upload a 

video clip with  our answers  please keep videos to less than 3 minutes  

C                       

Q .  hat does bein  clean mean to  ou personall   from a personal 

h  iene perspective ?  hat does it involve?  

Q .  ow important is it to  ou?  

P                 q                                                   

         [ P   N  ] 

Q3.  hat about keepin   our children clean?  hat does that mean to 

 ou?  hat does it involve?  

Q .  ow important is it to  ou?  

Q .  ho is responsible for how  ou keep  our children clean?  ow 

eas  difficult is it to sta  on top of this  and wh ? 

 

      

      :             

Q .  lease think about a t pical week in  our household  and ever thin  

 ou use wipes for   ou can refer back to  our answers on da    if  ou 

need to jo   our memor   

 lease list out  

•  he different brands t pe of wipe  ou use  

•  hat  ou use them for 

•  h   ou use wipes for this activit   rather than usin  somethin  

else 

•  h   ou use this particular brand  over other brands 

• If the wipe is flushable or not  and wh   ou think this   

• If the wipe contains plastic or not  and wh   ou think this 

 

Now let’s sum up  our thou hts about usin  wipes   

Q .  ow do  ou feel about usin  wipes overall?  hat are the ke  

benefits drawbacks?  please write in or upload a video clip] 

Q3.  hat do  ou prioritise when decidin  which wipes to bu ?  please 

write in or upload a video clip  

 

      : P                        

 lease collect one packet of each of the different t pes of wipes  ou 

use in a t pical week  so that  ou have them all in front of  ou  
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 hen take a look at the packet for each one  front and back  

•  re the  marked as flushable?  

•  re the  marked as plastic free? 

 Q .  hat’s  our response to this? Did  ou know this information alread  

or not?  ow eas  it to find? [O  N   X   OX] 

      :                     

 revious research shows that some people dispose of wipes b  flushin  

them down the toilet.  

Q . Does this  or has this ever  happened in  our household?  just a  uick 

reminder that  our answers are confidential  please feel free to be 

honest  

•  es 

• No 

• Not sure don’t know  

Q .  ow often does this happen  on a scale of 0  0  where 0 is never  

and  0 is ever  time  ou use a wipe?  

Q3. In what kinds of situations does this happen? [O  N   X   OX] 

Q .  h  does it happen? [O  N   X   OX] 

Q . If flushin  wipes does not happen in  our household  can  ou think of 

an  times when this mi ht be have been temptin ?  h ? [O  N   X  

 OX] 

 

      :                                                           

 lease write a para raph answerin  the followin   uestions  or upload a 

video clip with  our answers   

Q . Do  ou know of an  famil  members or friends that flush wipes? If  

 ou do  in what situations  and how often do the  do this?  If the  

happen to be in the house  and  ou can ask them for more information 

about this  then please do  [O  ION  ] 

Q .  lease describe a time when  ou’ve had to flush a wipe been 

tempted to do so 

Q .  an  ou think of an  ne ative conse uences that can happen from 

flushin  wipes? If so  what are the ?  here did  ou find out about them? 

 

 

         

      :     ’                                 
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 hanks for all of  our contributions on the online communit  so far.  s 

toda  is the final da  of online activities  we can now share some more 

information with  ou about the purpose of the project.  

 esse   ater have commissioned us to help them to  ain a better  

more in depth understandin  of wet wipe usa e and disposal  so that 

the  can effectivel  support their consumers to ‘bin the wipe’ rather than 

flushin .  

 here are various reasons wh  water companies encoura e their 

customers to bin wipes.  ere’s a short video with some information about 

this. 

     ://               /       =      _      cut down to first    

secs  

Q .  hat’s  our initial response to this video?  ow does it make  ou feel?  

Q .  hat information  if an   from the video  is new to  ou?  

Q3a.  o what e tent  if at all to  ou a ree with the followin  statement 

“this information has chan ed m  attitude towards how wipes should be 

disposed of”.  

•  tron l  a ree 

•  omewhat a ree 

• Neutral 

•  omewhat disa ree 

•  tron l  disa ree 

• Don’t know not sure 

• Not applicable   I alread  bin the wipes I use 

 

Q3b.  h  wh  not? [O  N   X   OX] 

Q a.  o what e tent  if at all do  ou a ree with the followin  statement 

“this information will chan e the wa  I dispose of wipes in the future”  

•  omewhat a ree 

•  tron l  a ree 

•  omewhat disa ree 

•  tron l  disa ree 

• Don’t know not sure 

• Not applicable   I alread  bin the wipes I use 

 

Q b.  h  wh  not? [O  N   X   OX] 

Q .  esse   ater want to support their consumers to bin wipes instead 

of flushin  them.  ow do  ou think the  should do this? [O  N   X   OX] 

 

https://www.youtube.com/watch?v=ymHjYt_AIRM
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C                       

 esse   ater posts on social media to offer their customers advice on 

how to prevent blocka es b  binnin  wipes instead of flushin  them.  

Q . Do  ou use social media at all?  o what e tent  if it all  does it seem 

like a  ood wa  to support customers to bin their wipes rather than 

flushin  them? [O  N   X   OX] 

 ere’s three e amples of social media posts on this topic.  

 ost    

 

Q a.  hat’s  our initial response to this post? [O  N   X   OX] 

Q b.  ho do  ou think it’s aimed at  and wh  do  ou think this? [O  N 

  X   OX] 

 

Q c.  hat works well about it? [O  N   X   OX] 

 

Q d.  hat doesn’t work so well about it? [O  N   X   OX] 

 

https   www.facebook.com share v     z  J   ?mibe tid=wwXIfr  wet 

wipe vs loo roll ‘shake’ test  

 

https://www.facebook.com/share/v/15R2zTyJ1Y/?mibextid=wwXIfr
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 ost   

Q3a.  hat’s  our initial response to this post? [O  N   X   OX] 

Q3b.  ho do  ou think it’s aimed at  and wh  do  ou think this? [O  N 

  X   OX] 

Q3c.  hat works well about it? [O  N   X   OX] 

Q3d.  hat doesn’t work so well about it? [O  N   X   OX] 

 ost 3 

https   www.facebook.com share v      o  D  ?mibe tid=wwXIfr 

  alentines da  themed post  

Q a.  hat’s  our initial response to this post? [O  N   X   OX] 

Q b.  ho do  ou think it’s aimed at  and wh  do  ou think this? [O  N 

  X   OX] 

Q c.  hat works well about it? [O  N   X   OX] 

Q d.  hat doesn’t work so well about it? [O  N   X   OX] 

Now let’s summarise  our views about the posts overall 

Q a.  hich social media post do  ou think is most effective? 

•  ost    free reusable devices  

•  ost    wet wipe vs loo roll shake test  

•  ost 3   alentines da  post  

 

Q b.  h  do  ou think this? [O  N   X   OX] 

Q a.  hich social media post do  ou think is the least effective  and 

wh ? 

•  ost    free reusable devices  

•  ost    wet wipe vs loo roll shake test  

•  ost 3   alentines da  post  

 

Q b.  h  do  ou think this? [O  N   X   OX] 

Q7. If  ou had to  ive  esse   ater one piece of advice on 

communicatin  with its customers on social media about how to dispose 

of their wipes  what would it be? [O  N   X   OX] 

                                                     

 

  

https://www.facebook.com/share/v/1A6VRoCWDT/?mibextid=wwXIfr
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Phase 3: Depth interviews 
 
Hotspot participants 
 
Objectives: 

• To deepen understanding of customers in hotspot areas’ attitudes and 

behaviours towards wet wipes/flushing behaviours, including usage, 

disposal and alternative products. 

• To better understand the unique experiences/challenges of hotspot 

participants.  

• Evaluate the current blockage prevention programme, including a deep 

dive into home-visits and/or waste packs, highlighting key areas of success 

where behaviour is changing in the long-term and where it is not working 

well. 

• Identify ways to improve the impact of the blockage prevention 

programme to reduce the volume of wet wipes entering sewers. 
 

Moderator notes: 

To ensure the follow-up depths build on the findings from the online community, 

please review the respondent’s responses prior to interview. 

 

Please check profile sheets prior to interview to know what interventions this 

participant has received (waste pack/visits/both). 

 

                   

                        

                           

                                        

                   

                   

 

                 

                      

Moderator introduction to Blue Marble: 

• START RECORDING 

• Purpose of session: Thank you for all your contribution to this research so far. As 

you know, we are interested in hearing about your usage of wet wipes.  

• Introduction to Blue Marble: As you know, we are an independent research 

agency, running this research on behalf of Wessex Water, but we are not a part 

of their organisation. 
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• Data protection: This session will be audio and video recorded for analysis 

purposes. Researchers from Blue Marble and the project team from Wessex 

Water may listen to this recording, but it won’t be shared beyond the research 

teams and won’t be made public. 

• Encouragement: There are no right or wrong answers. This is a safe space for you 

to be honest, so please share as much as you feel comfortable doing so. 

 

 

[ rief researcher introduction]  

I know we’ve been  ettin  to know each other throu h the online communit   but if 

 ou could please  uickl  introduce  ourself to  et started that would be  reat.  

•  ow did  ou find the tasks? 

o Easy/difficult? Engaging/boring?  

 

                          

 

 e started to e plore this on the online communit   so we’re  oin  to start with 

discussin  the usa e of wet wipes in  our household in more detail. 

 

Moderator to probe on any specifics about usage shared during the diary task 

throughout this section  . .  

•  he different brands t pe of wipe  ou use  

•  h   ou use wipes for this activit   rather than usin  somethin  else 

• If the wipe is flushable or not  and wh   ou think this   

• If the wipe contains plastic or not  and wh   ou think this 

 

•  an  ou walk me throu h a t pical scenario where  ou use wet wipes? 

o What specific tasks do you use them for?  

▪ E.g., childcare, cleaning, personal hygiene, makeup removal 

o Do other members of your household also use wet wipes? 

▪ If yes, what do they use them for? 

o What types of wipes do you use?  

▪ E.g., baby wipes, makeup wipes, cleaning wipes, ‘flushable’ wipes, 

antibacterial wipes 

•  ow fre uentl  are  ou usin  wet wipes? 

o Daily/weekly/monthly?  

•  hat’s appealin  about usin  wet wipes  over other products?  

o Probe: Convenience  

o Hygiene 
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o Specific needs 

o Habit or routine 

• Does this chan e in different conte ts or scenarios? 

o Do they feel more hygienic or effective? 

 

Now  let’s talk about disposal.  

•  ow do  ou usuall  dispose of wet wipes after usin  them? 

o [PROBE for each usage previously mentioned] 

o Where do you usually dispose of them? 

o Do you ever flush wet wipes? If so, in what situations?  

•  re there certain places or scenarios where  ou’re more likel  to flush vs. bin?  

o Probe: home/work/public spaces. 

•  hat about certain t pes of wipes  are there some  ou would flush and others 

 ou would bin? 

o Why? 

•  hat influences  our decision to flush or bin wet wipes? 

o Do you have a bin in your bathroom? 

o Probe: 

▪ Convenience  

▪ Hygiene concerns about putting used wipes in bin 

▪ Habit 

▪ Influence of others in household 

•  ould  ou treat wipes labelled as flushable differentl  from re ular wet wipes? 

o If yes, what makes you confident in flushing them? 

o If no, why wouldn’t you flush them, even if they’re labelled ‘flushable? 

 

                                       

 

 ave  ou ever received an  information or  uidance about wet wipe disposal?  

• If yes:  here did  ou  et this information?  

o E. .   eaflets  social media  public campai ns  word of mouth 

• If no:  ere  ou aware of these initiatives in  our area? 

• Probe if not mentioned:  locka e  revention  ro ramme 

 

 ow familiar are  ou were  ou  prior to the research  about this pro ramme? 

•  hat do  ou think about it?  

 

Moderator to check prior to interview which is applicable  

 ou were part of an initiative that meant  ou’ve received [a visit from an en a ement 

officer]   [a waste pack]  [or both].  
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• Do  ou remember receivin  the visit the pack?  

•  hat were  our first impressions?  

o E.g., positive, sceptical, uninterested  

 

 an  ou please walk me throu h  our e perience with this initiative?  

 [ O    I I  ] 

•  hat was discussed? 

•  hat did  ou think about someone comin  to talk to  ou about this issue? 

•  hat stood out to  ou about the conversation? 

• Did the  leave an  leaflets   literature etc.?  

• Did the visit encoura e behaviour chan e? 

•  as an thin  particularl  persuasive or memorable?  

• Did the visit feel relevant  or unnecessar  intrusive? 

 

[    I IN           K] 

• Did  ou order the pack  ourself  or was it someone else in  our household? 

•  ow did  ou hear about the waste pack? (E.g., social media, word of mouth, 

Wessex Water website etc.) 

•  hich products did  ou order and wh ? 

• Did  ou use an  of the alternative products provided? 

o Why/why not? 

o Which items were the most useful? (e.g., leaflet, toilet tissue spritz, gunk 

pot, reusable cleansing pads, sink strainer, hair catcher)  

o Are there any other products that you think would be useful?  

 

 ow did the intervention make  ou feel? 

• Did it feel relevant to  ou? 

•  as it useful  informative  unnecessar ? 

•  as it eas  to understand? 

 

Did the information provided chan e an thin  about how  ou dispose of wet wipes? 

• If yes, what chan ed? 

• If no  wh  not?  

o Probe: Already binning 

o Too inconvenient to change/forget 

•  hat would have made it more effective? 

o Different format/approach? 

o More/different types of alternative products 

 



 

Page 37 of 91 
 

                  

 

 ave  ou or an one in  our household been affected b  a blocked drain  overflow or 

floodin  due to a sewa e issue? 

[I     ] 

•  an  ou describe what happened? 

•  ow did  ou find out about the blocka e? 

•  ow did it impact  ou  our household dail  life? 

o Did it change how you think about what gets flushed? 

[I  NO] 

• If  ou haven’t personall  e perienced a blocka e  do  ou think it’s a common 

issue in  our area? 

o Why/why not? 

•  ave  ou heard about other people dealin  with it? 

• Do  ou think it’s somethin   ou need to worr  about? 

 

 efore toda   had  ou ever heard that  our area has e perienced a hi h number of 

sewer blocka es? 

• If yes   here did  ou first hear about it? 

• If no  Does that surprise  ou?  h  wh  not?  

 

 hinkin  now to the people that live in  our local area  what kind of messa es work best 

to encoura e people to chan e their behaviours?  

• Probe: 

o Facts/statistics/research 

o Stories from people affected 

o Visuals/graphics 

o Fines/penalties 

o Messaging (bin the wipe, stop the block etc.) 

 

On the online communit   we showed  ou some e amples of communications that 

 esse   ater posts about wet wipe disposal. 

•  hat did  ou think about the posts? 

•  rior to this research  

o What was your understanding about the impact of flushing wet wipes? 

• Do  ou think wet wipe disposal is an important issue?  

o Why/why not?  
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 hanks for  our contribution so far  we’re almost at the end of our interview.  

 hinkin  about ever thin  we’ve spoken about toda …  

•  hat do  ou see as the bi  est challen es for people in households like  ours to 

bin wipes?  

•  nd what’s the main thin  that would best support people in households like 

 ours to bin wipes or use reusable alternatives? 

 

 hat’s ever thin !  ieldmouse will be in touch about  our incentive.  

 

Carer participants 
 
Objectives: 

• To deepen understanding of carers’ attitudes and behaviours towards wet 

wipes/flushing behaviours within their professional contexts, including 

usage, disposal and alternative products. 

• To understand how they came to their behaviours, including any training, 

advice or guidance provided by colleagues or organisations. 

• To better understand the unique experiences/challenges that carers face.  

• To understand how to best encourage or support carers going forward. 
 

Moderator notes: 

Please check profile grids prior to interview to know what type of carer you’re 

interviewing. 

 

Use guide flexibly to suit individual.   

 

To ensure the follow-up depths build on the findings from the online community, 

please review the respondent’s diary responses (Day 3, Task 1) prior to interview. 

 

                   

                        

   C                       
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Moderator introduction to Blue Marble: 

• START RECORDING 

• Purpose of session: Thank you for all your contribution to this research so far. As 

you know, we are interested in hearing about your usage of wet wipes. 

• Introduction to Blue Marble: We are an independent research agency, running 

this research on behalf of Wessex Water, but we are not a part of their 

organisation. 

• Data protection: This session will be audio and video recorded for analysis 

purposes. Researchers from Blue Marble and the project team from Wessex 

Water may listen to this recording, but it won’t be shared beyond the research 

teams and won’t be made public. 

• Encouragement: There are no right or wrong answers, we’re just interested to 

hear your views and experiences. This is a safe space for you to be honest, so 

please share as much as you feel comfortable doing so.  

 

[ rief researcher introduction]  

It’s been  reat  ettin  to know more about  ou throu h the online communit   but to 

 et started toda   please  uickl  introduce  ourself.  

• Name  role  e perience in care work 

•  ow did  ou find the tasks? 

o Easy/difficult? Engaging/boring?  

 

C                         

 reat  let’s  et started talkin  more about the nature of  our work. 

 an  ou please tell me about the t pe of care work  ou do?  alk me throu h a 

t pical da   if there is one!  

•  hat settin s do  ou work in? 

o E.g., Care home, private home, hospital 

o Are you frequently visiting other people’s homes?  

•  ho do  ou t picall  provide care for?  

o E.g., elderly, disabled, children 

o Do you primarily work with one or multiple people?  

o How independent are the people you care for? 

•  hat kinds of tasks are involved in  our dail  routine? 

o Personal care, e.g., washing/dressing/toileting 

•  hat t pes of h  iene or cleanin  products do  ou use at work?  

o What products do you consider to be essential?  
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o How do you decide which products to use?  

o Are there any products provided by your workplace, or do you buy your 

own? Are there ever clients that prefer to purchase their own? 

• Does  our workplace provide an   uidance on which products to use and how 

to dispose them? 

o Is there training on which products to use for different tasks? 

o Are there clear disposal instructions or is it left up to you to decide? 

o Do you feel you have enough resources to follow best practices? 

 

                                    

 hanks for sharin  more about  our work. Now  let’s talk about  our usa e of wet wipes.  

 

Moderator to probe on any specifics that were shared during the diary task throughout 

this section, especially comparing their personal vs. work use  . .  

•  he different brands t pe of wipe  ou use  

•  h   ou use wipes for this activit   rather than usin  somethin  else 

•  h   ou use this particular brand  over other brands 

• If the wipe is flushable or not  and wh   ou think this   

 

 an  ou walk me throu h a t pical scenario where  ou use wet wipes at work? 

•  hat specific tasks do  ou use them for?  

o E.g., cleaning patients, wiping surfaces, spills etc. 

•  ow man  wipes do  ou think  ou would use in a da ? 

•  here do  ou  et  our wet wipes from? 

o Are they supplied by your workplace/client/patient? 

o Do you have to buy them yourself? If so, how do you decide which to 

purchase?  

•  ow often do  ou reach for a wipe instead of another cleanin  method? 

o How essential would you say wet wipes are to carrying out your role?  

•  ow does  our wet wipe usa e at work differ from the usa e in  our personal 

life  or at home? 

o Probe: frequency of use at home, what tasks they use wipes for 

•  re some wipes more effective than others?  hich do  ou prefer? 

o Probe: brands, labels on packaging, ‘flushable’ vs. non-flushable, 

biodegradable, fragrance etc.  

•  h  do  ou choose wet wipes over other products? 

o Does this change in different contexts or scenarios? 

o Do they feel more hygienic or effective? 

o Probe: Convenience  

o Probe: Workplace policies or expectations 

o What about within the home?  
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Now  let’s talk about disposal.  

•  fter usin  a wet wipe  what do  ou t picall  do with it? 

o Does this change by scenario or task? 

o [PROBE for each usage previously mentioned] 

▪ E.g., carrying out personal care in bedroom, or bathroom 

o Where do you usually dispose of them? 

o Do you ever flush wet wipes? If so, in what situations?  

o What influences your decision on how to dispose of them? 

▪ Probe: room/environment 

▪ Probe: task or scenario 

•  hat factors affect how  ou dispose of wet wipes? 

o Are bins always available where you work? 

o Are there specific hygiene concerns that affect disposal choices? 

▪ Probe: bins available in the correct place 

▪ Probe: bins with bin liners/bags in 

▪ Probe: availability of sanitary/nappy bags 

o Does your workplace have rules or guidance about disposal?  

•  ave  ou ever been in a situation where  ou weren’t sure where or how to 

dispose of a wipe? 

o What did you do in that situation? 

o What would have helped you? 

 

 hinkin  more broadl  now about carers  or people in roles like  ours now. 

•  re there an  challen es  ou face when usin  or disposin  of h  iene products 

at work? 

o Does it change by scenario or location?  

o Access to bins 

•  hat do  ou think are the main reasons carers mi ht flush wet wipes? 

o Probe around the following areas: 

o Convenience 

o Lack of accessible bins 

o Workplace guidance 

o Habit or lack of awareness 

 

                  

 et’s wrap up now lookin  at support. 

•  hat kind of support would help  ou others stop flushin  wet wipes?  

o Probe around the following areas: 

o Workplace changes: 

▪ Clearer rules, more visible or accessible disposal options 
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▪ Conversations with colleagues/managers  

o Personal motivation, more awareness of impact 

o Product changes, sustainable alternatives 

•  ave  ou ever used or considered usin  alternatives to wet wipes? 

o Would you use alternatives if you had the choice within your 

workplace/work environment? 

o What alternatives have you tried? E.g., cloths, paper towels, sprays 

o What worked well/didn’t work? 

o Would you consider switching? 

▪ Why? Why not? 

 

On the online communit   we showed  ou some e amples of communications that 

 esse   ater share about wet wipe disposal. 

•  hat did  ou think about the posts? 

•  rior to this research  

o Had you seen any campaigns about wet wipe disposal?  

o What was your understanding about the impact of flushing wet wipes? 

• Do  ou think wet wipe disposal is an important issue?  

o Why/why not?  

o Do you think workplaces should do more to help with proper disposal? 

 

                 

 

 hanks for  our contribution so far  we’re almost at the end of our interview.  

 hinkin  about ever thin  we’ve spoken about toda …  

•  hat do  ou see as the bi  est challen es for people in roles like  ours to bin 

wipes?  

•  nd what’s the main thin  that would best support people in roles like  ours to 

bin wipes or use reusable alternatives? 

•  n  final thou hts or  uestions?  

 

 hat’s ever thin !  ieldmouse will be in touch about  our incentive.  
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Collaboration workshop & interim findings 
 

 ub title
Date

 hoto b  owfi u barbhui a on  nsplash

                              

 ollaborative workshop   arch  0  
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 C        

                    

                

                                  

                                          

 hoto b  hristine  anduon  nsplash
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 e will host an

              to

onboard

participants to the

project and answer

an   uestions the 

ma  have

             

         where

participants will

complete a series of

en a in  tasks

Deepdive into carer

wipe usa e and

disposal

 on itudinal stud  to

        into a

smaller sample of

households and

introduce and

evaluate behaviour

chan e and

interventions over

time

          
       

      
         

     
          

                  

     participants
    hotspot

participants

    participants

          
      

 eview of    

       related

to sewer misuse

and behaviour

chan e

     

 valuation of

intervention process

for those livin  in

hotspot areas

    carers

P                     

            to

finalise the desi n of

the lon itudinal stud 
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movin  be ond surface
answers and  ettin  to the
core motivations and root of

learned behaviours

                    
                    :

 Over lon  and short term

  nderstand appeal of

alternative options

  rial maintenance of new

behaviours over time

  reakdown barriers to

behaviour chan e usin 

 O    model

                   
                 

                          

 atherin  a more detailed
understandin  and puttin 

them to practice
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 hoto b   ior io  rovato on  nsplash
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                   :                                                    

  

  

   

   

   

39 

 3 

 7 

   

   

   

79 

 0  0 30  0  0  0 70  0 90 

 irror cleanin  wipes

Other t pes of wipe

 tain removal wipes

 ntiseptic wipes

 lasses screen cleanin  wipes

Disinfectant wipes

 lushable wet wipes

 ab  wipes

 ntibacterial wipes

 ake up remover cleansin  wipes

 et wipes

 urface cleanin  wipes

 irror cleanin  wipes Other t pes of wipe  tain removal wipes

 ntiseptic wipes  lasses screen cleanin  wipes Disinfectant wipes

 lushable wet wipes  ab  wipes  ntibacterial wipes

 ake up remover cleansin  wipes  et wipes  urface cleanin  wipes

Q   hich of the followin  t pes of wet wipes do  ou use in  our household?  lease tick all the options that appl    ase=   



 

Page 50 of 91 
 

  

                                           

      /                       

C       

 speciall  used for  top up cleanin   da  to da  

to keep the house clean between deep cleans

that t picall  occur on the weekends  once per

week or less .

                                                      C        

                            

                                                     

                      

                              

    

 sed for wipin  hands and faces throu hout the

da   but especiall  after eatin .  ipin  bottoms

after toilet use or when chan in  nappies.

 ipin  surfaces  chairs  an  other item if the   et

muck  or stick .

                                     

                               

                        

 C                                                     

C        

 sed for removin  make up and cleanin  face

at the end of the da .

 sed after usin  the toilet to clean self.

                  :                                              

    

                   :                                                

                                       

        

     
 ntihistamine wipes   lasses cleanin  wipes  floor

wipes.
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           :                                           

   

   

   

   

   

   

 9 

 9 

3  

39 

39 

 3 

   

   

   

 0  0 30  0  0  0 70  0 

 edical reasons

 leanin  mirrors

 omethin  else

 leanin  the car

 emovin  stains

 leanin  m   lasses

 anitisin  m  hands

 ashin  m self

 leanin  children after toilet use

 fter usin  the toilet

Durin  napp  chan es

 leanin  childrens  faces and hands

 leanin  surfaces in the kitchen

 leanin  toilets and sinks

 emovin  make up cleansin  m  face

 edical reasons  leanin  mirrors  omethin  else

 leanin  the car  emovin  stains  leanin  m   lasses

 anitisin  m  hands  ashin  m self  leanin  children after toilet use

 fter usin  the toilet Durin  napp  chan es  leanin  childrens  faces and hands

 leanin  surfaces in the kitchen  leanin  toilets and sinks  emovin  make up cleansin  m  face

Q   hat do  ou use wipes for in  our household?  lease tick all the options that appl    ase=   
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P                                                           q                                             
                   

  

                                               

                                                      

                                              

   
 nswered                     

q                            

  
 nswered                        

                               

                           

  
 nswered            q      

                                 

     

 I use name brand like

Andrex and Huggies for

the quality of the wipes, I

hate cheaper brand

where the wipes breaks

apart  during use or worse

when t rying to pull from

the packet. 

P                 

             

 ajorit  aren t lookin  at

specific brands and will

focus more on other

thin s  primaril  what s on

offer.  owever  a minorit 

do use specific brands as

the  perceive them to be

better  ualit .

                 :

 pecific smells 

antibacterial or kills 99  of

bacteria  offers.  ome will

alwa s opt for own brand

for best value.

        /      

 ome will opt for specific

brands that the  deem

more effective and better

 ualit   e. . stron   sta 

moist .  ater wipes

chosen for less chemicals 

alon side unscented 

chemical free  paraben

free.

                     

 an  do not notice or are

unaware of plastic in

wipes or biode radabilit 

 not commonl  thou ht

of or considered.  or

those who do take note 

the  look out for low

plastic content or

 biode radable  on

packa in .

         

One participant

mentioned lookin  for

 flushable  wipes as the 

believe there s a hi her

chance of them breakin 

down  the  bin either

wa  .   few noted that

some wipes sa  flushable

but are aware that the 

aren t in realit   so do not

flush them.  he majorit 

we spoke to did not take

note.



 

Page 53 of 91 
 

  

                                                                          

 The, like the makeup wipes, we do have a few

like, of the, the reusable pad things. The.  eah,

yeah, we do have some of those, but it s with a

teen. Unless I have like an unlimited supply of them,

they don t get washed, they don t appear in the

washing. 

                   

 I think they just seem cleaner than using cloth as

cloths soak up dirt and it s hard to get rid off so

using the wipes helps to keep stuff clean every

use. 

              

       

 hilst often mentioned  participants stru  le to pinpoint e actl  what

makes wipes feel more h  ienic.  here s a hesitance to use products

that then need to  o into washin  machine with other items or be

washed b  hand  ineffective .

   

         
 here s a sense that wipes were developed to be  uick  convenient

and more effective than traditional cleanin  products.

          

           

 avin  to wash reusable cloths adds to laundr  pile and is  enerall 

considered less convenient.  ome consider them to be hard to clean.

 ou also need to have man  to ensure  ou alwa s have a clean one

available.  eusable items also perceived to take up more space.

          
Overall v iew that eco friendl  products are more e pensive alwa s

advertised as an  investment .  ith bus  lifest les  wipes can feel like

a shortcut.

            
 side from usin  a cloth  participants were not sure what else could

replace wipes and be as effective.

 It s a case of I wish I had the extra energy to, and

the will to kind of use like a reusable cloth or

something like that or whatever, you know,

whatever it would be for wiping and stuff like that.

Any things that I can take off my day to day is a

pretty big thing for me because my energy only

goes so far
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         N 

  
N       /     

    

C          

 eneral perception

amon st those flushin 

that puttin  the wipe

down the toilet is easier

than ba  in  it up or

puttin  in the bin.

In instances where there is

no bin available  flushin 

is the obvious option.

     

 ome do this out of force

of habit  havin  not reall 

considered wh  the  do

this before.

C              

         :

  sin  the wipes near

the toilet.

  sin  the wipes for

somethin  toilet

related  personal

h  iene  cleanin 

toilet.

       

 eluctance to throw used

wipes in bin due to

h  iene risk  feelin  it s

dirt  or smell.  his is

especiall   and mostl  

true for toilet related wipe

behaviours.

             

 hen pott  trainin  or

teachin  kids to use the

toilet  it can be easier for

them to just drop the wipe

in the toilet rather than

binnin   an additional

step to teach them .

Q   e know that some people dispose of wipes b  flushin  them down the toilet.  revious research shows that some people dispo se of wipes b  flushin  them

down the toilet. Does this  or has this ever  happened in  our household?  ase=   

 I have only ever flushed flushable toilet wipes. As

mentioned, I only ever have been tempted to flush

non-flushable wipes after cleaning around the

bathroom if a bin isn t near. 

              

 If I ever use a wipe to remove my make up, I ensure

that I buy flushable ones. This is because I travel a lot

and I can t always be promised that there will be a

bin to hand, so having flushable wipes is very

convenient.  

              

                   

 inorit  do think flushable

means it s OK to dispose

of wipes down the toilet

and use the labellin  on

the packa in  as

 permission  to do so.
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 ome simpl  understand

this to be the correct wa 

to dispose of wipes.  or

these people  often

flushin  wouldn t have

crossed their minds.

C    q              :

 wareness that flushin 

wet wipes could be bad

for plumbin  within their

homes.

Don t want to cause

blocka es or floodin  

and don t want to incur

costs of callin  out a

plumber.

C    q                 :

  few aware that flushin 

non flushable items down

the toilet could cause

problems for the pipe

network more  enerall .

 The only time it would be tempting is if I get the kids

to clean but I ve always instilled in them that it  s not

ok to do this. I have a bin in the bathroom to reduce

the temptation. 

C    

 I don  t know people who flush wipes, I think it s well

known that flushing wipes can block your pipes so

most people I know don t want the expense of

having to get their drains unblocked. 

C    

C          :

 sin  a napp 

ba  foldin  wipes into

nappies is the most

convenient behaviour for

that task.

 elps with barriers around

bin smells that can occur

elsewhere.

P                     :

 e had one participant

who  rew up in  ortu al

who e plained that this

was en rained behaviour

from her upbrin in   and

certainl  the societal

norm in  ortu al.

                                                   

                                                      

              :
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 The priority for us is quality and

environmental factors, unless there is a

really good offer on an alternative brand.

We are conscious not all wipes are

biodegradable and feel the flushable ones

have more chance of breaking down

quickly. 

           

 My family are very environmentally friendly,

so I don t think wipes are ever flushed down

the toilet, unless they say they re flushable. 

              

P                              

  or man                        

    and keepin  their little ones

clean can be seen as        

                 

                                   

                    for both
cleanin  and keepin  children clean

throu hout the da  both in and

outside of the home.

  hile man  parents are the t pical

users  some also report          

                                    

particularl  durin  toilet trainin   as

previousl  mentioned.

  here is an                            

                               

      as that is what the  re for.

  or some                       

                                 as
their children  row.

              

             

           

       

  he  tend to be                 

        where household

responsibilities are split.

  his audience are              

                              

         althou h this isn t
necessaril  impactin  their usa e or

disposal of wipes.

  his audience                  

          on wipe packa in .

  hose who bin wipes can          

                                 .

  hen purchasin  wipes  it is all

about                      q      

for this audience.

  here is a         between the

                    and the

                    the  cause 
althou h most disre ard this.

  ost participants avoid flushin 

wipes  althou h some admit      

                                      

          e. .  if the bin is

overflowin  or havin  used a wipe

after the toilet.
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  he effectiveness of the waste packs were mi ed across the

hotspot audience.

  he              was mentioned as bein  a         

product b  both keepin  the drain clear and visualisin  how

much would normall   o into waterwa s.

 Of the participants who had received waste packs     

                                    .

 One person participant felt that the items included were       

q      and didn t end up usin  or keepin  an  of them.

  ome participants                                        

                   rather than directl  throu h  esse .

  articipants would have liked to have received                

             other su  estions included bein  able to order a small

bathroom bin.

 We didn t find [the waste

pack] through Wessex

Water. We found out that

out through a friend who

then told us about it. 

                   

 I get annoyed now   if I forgot to

pop [the sink strainer] back in after

I ve washed up. When you look at

what it catches, you think, oh god,

all that s been going down the plug

and through the pipe work. 

                  

  ome participants found the visits helpful in reinforcin  e istin 

knowled e about proper disposal practices.

  or one participant  the visit                            in

behaviour and purchasin  habits.

  hile several participants felt that the visits were          

                                   without providin 

much detailed information.

  avin  an en a ement officer in the area si nified to other

participants the                      .

  hile some participants are                              

        and would be war  to en a e.

  articipants su  ested that visits could be more effective if the 

included                                        to show the

impact of improper disposal.

  ou re thinking, am I gonna get fined? ... The thing that blew me

away was [wipes] that say they re flushable and consumers are

buying them and they re not. But, yeah, [since the visit] I seem to

have just done a whole 3  . I ve gone from, like, not doing much to

just recycling everything. 
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  et wipes are                    

                carried out b  carers 

includin  personal care and h  iene  as

well as keepin  patients and their spaces

clean.

  he  are considered          and

h  ienic  as well as  uick and          .

  his is ke  when some visits or shifts are

time sensitive  or if  ou have multiple

patients under  our care.

  sin  wipes also                         

    that their patient feels cleaner  as

opposed to other cleanin  methods.

                         b  the care

home or hospital  however  for carers in

domiciliar  care the  are provided b  the

patient or famil .

     

 I think we ve always just found it easier with

wipes ... It gets [patients] feeling a bit more

clean and definitely more refreshed as

well... We end up giving them a nice clean

maybe with the dry wipes, a bit of soap and

just go over it with a wet wipe. 

C    

 I think it s just common sense. Everyone at

work, they just said like, oh, once you re

done with [a wipe], then we put it in like the

bag and obviously the bag goes into the

bin. 

C    

        

  an  carers felt                       

       but correct disposal behaviours are

not alwa s included in formal trainin .

 New joiners are                          

and therefore learn behaviours from

whoever happens to be showin  them 

so routine behaviours can be inconsistent 

even within the same or anisation.

 Other challen es e ist for those in

domiciliar  care as the  ma  feel the 

                                         

     sometimes bein  advised b  the

famil .

 So, [I would only flush wipes] if the family

have got them for wiping Betty s bum after

she s used the toilet. 

C    

        

  ost care homes or hospitals have

                     for an  items used for

personal care  e. .  wipes  pads etc.

  hese are                       and in all

necessar  rooms  encoura in  proper

disposal.

 Domiciliar  care is ver                 

                     often presentin 

challen es such as locations and number

of bins.

                 in both settin s can also

present challen es.
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             P    
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 This video cleverly incorporates a trending sound, instantly

making it more appealing and engaging ... Using humour

to highlight a serious issue is an effective way to capture

attention and encourage people to reflect on their

habits. 

              

    

         

         

             

 Informative and insi htful

  i hli hts the seriousness of the issue b  showin  the impact visuall 

  lear messa e  flush 3 s onl  

  Old school  format to some

    

         

         

             P    

  lear messa es  promotin  waste packs and blocka e visuals 

 Not en a in   too much te t

  ceptical about reach on platforms like  acebook and Insta ram

                

  i hli hts the issue in a li ht  hearted wa 

  he short and snapp  format is preferred b   oun  people

  ome from other audiences found the tone inappropriate childish

                   

 Onl  applies one da  a  ear  not  ood for encoura in  lon  term

chan e

  e t based format not en a in 

  ome found the tone corporate

    

         

        

       

  uite an eye opener. I have always assumed flushable

wipes were in fact  flushable  and quite surprised to find

out how much of a problem they cause   Made me feel

like I have been quite naive. 

P                

 At a glance you may think it  s ad for toilet roll. It s a bit

wordy, and not everybody finds text messages exciting  

Why would you relate wipes to romance? 

       

 Advertising other alternatives to use rather than wipes is a

very good message, however, the way that it was

captured in the post did not interest me and I found it

slightly dull to look at. 
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 A more targeted campaign would be

beneficial ... I always found news around

 fat bergs  was a stark reminder of how

incorrectly flushed waste was affecting

drainage systems. 

           

 [Fines] would stop people doing it,

obviously, because they re not going to

want to pay a fine or anything. But then

good luck to Wessex Water tracking

where it s coming from. 

       

                                      

                      

  hile most participants have limited recall of

campai ns related to wipe disposal  it is

seen b  man  as an important channel for

sharin  information.

  udience is likel  to be  oun er throu h

these channels  so opportunit  to make

content more tar eted   eneric messa es

for wider audiences could fall flat.

 Don t sh  awa  from the seriousness of the

issue  middle a ed audience in particular

want the visuals to drive home the reason

wh  it is bad to flush wipes.

  evera e the environmental factor  as well

as the realit  of blocked pipes and

blocka es.

C             q      

  ome participants hi hli hted the need for

stricter measures to encoura e behaviour

chan e in the form of fines or warnin s.

  owever  there were mi ed views on fines 

as it was thou ht to be difficult to find out

who s to blame or if it was caused

deliberatel .

 It could be that this intervention is reserved

for  repeat offenders .

                            

  an  participants were in disbelief that

companies can continue to advertise their

products as  flushable .

  his is important as man  participants don t

see a problem with flushin  these wipes

but will bin other t pes of wipes.

  learer packa in   especiall  preventin 

companies from advertisin  their wipes as

 flushable   would support a wider

educational campai n.

C                                   

  o help miti ate barriers to binnin  soiled

wipes  some participants su  ested offerin 

napp  ba s or other odour free solutions as

part of the waste pack offerin .

 [They could] supply a bin? As lazy as it

sounds people won t go out and buy their

own bin for the bathroom. 

P                

 I trusted [the packaging] so I would think

many consumers would... They don t then

inform you that they can cause issues

within the sewage systems. 
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 hoto b  owfi u barbhui a on  nsplash
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                  : a stud  to track behaviours over time and test and evaluate behaviour chan e interventions in real time

Example outline for tasks

and ideas:

           

30 mins

 Deepdive into   

conte t and wipe

usa e behaviours

  eflections from

online communit 

             

 0 mins per week

  et behaviour

chan es for

household to trial

  pdates on how

the  re  oin 

           

30 mins

  id point check in

  riefin  on new

task or testin  out

communications

  riefin  on triallin 

new products

             

 0 mins per week

 On oin 

communications

and updates

continue

  rial current free

product pack

           

30 mins

  ummar  and

wrap up

=  

    weeks
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 sk participants to carr  out one
specific task that the  d t picall 
do usin  wet wipes and repeat
the task  perhaps a week apart 
usin  alternative methods e. .

clean their bathroom

 ell us  what did the  use  how
did the  find it  would the  do
the alternative a ain  relative

pros and cons

               

Identif  specific behaviours that
use wipes and ask participants
to use alternatives for a period of

    weeks.

 . . askin  those who use wipes
with kids when usin  the toilet to
bin their wipes or use alternative
methods  toilet roll  toilet spra  

                    

 ain a deeper understandin  of
waste packs  send one out and

ask household to use it for
duration of the period  tellin  us
weekl  how the  re  ettin  on

with each product
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 sk participants to  o awa  and
research a specific topic e. .

impact of flushin  wet wipes and
tell us which sources the  went
to  what stuck out  how much
information is out there etc.

                      

 e don t see much value in
testin  more e istin  comms in

this format

                              

 e could develop ke 
messa in  wordin  to test
around educatin  on
 flushabilit   of wipes

                               

If an  have household members
or visitors who are flushin  wipes 
ask them to talk to this person

about chan in  behaviours and
report back on the conversation 

  ould the  persuade them to

chan e behaviour

  as there pushback?  hat was

it?
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N            

 sk participants that  flush
without thinkin   to put apost it
note opposite the toilet or on
top of a packet of wet wipes to
remind them to bin instead

 est different ima es or
messa es  which are more

effective?

P                       

 rovidin  participants that flush
wipes for h  iene smell reasons
with napp  ba s to put them

inside

 rovidin  participants with
bathroom bins  for those that

don t have these 

                 

 sk participants to do the  shake
test  with toilet paper and a wet
wipe marketed as flushable and

compare the results

 his activit  could also be
carried out with children as a

teachin  e ercise
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C                                                 

 hoto b   euben Juarez on  nsplash



 

Page 69 of 91 
 

  

  C              

               

          :  all  lives in  e mouth with   of her

 oun  adult children.  he has two other  rown kids

who live awa  from home  and    randkids who visit

re ularl .

              : her cleanin  routine is  uick touch

ups in the week and deeper cleans on the weekend.

 he uses disposable wipes pads on her mop and

re ularl  uses anti bac wipes which she considers

essential as she has pets.  hen her  randkids visit  the 

use toilet wipes as the  re  oun  and find it s easier to

keep them clean.  he uses make up removal wipes

and has trialled waste pack alternatives.

                 : she personall  bins wipes  but knows

that her dau hter doesn t  as she feels it s unnecessar 

and the  can be flushed.

                     : askin  her to tr  and convince

her dau hter to chan e behaviours.  riallin  various

alternatives to make up wipes and unpickin  relative

pros and cons.

                                    

          : Jake lives in  ristol withhis wife and

newborn.  e is 30 and is an investment banker.  heir

household is currentl   uite bus .

              : he uses two different kinds of wipes  

water wipes for his bab   used for cleanin  and napp 

chan es.  e also uses multi surface wipes that kill 99 

of bacteria and chooses ones that are biode radable.

                 : he doesn t flush wipes  he is aware

that this is not somethin  people should do and fears it

will clo  pipes.

                     : swappin  out his multi 

purpose wipes and cleanin  without wipes.  sk him to

complete both specific  isolated cleanin  tasks and

swap the behaviour in the lon  term.

  e have used pseudon ms to maintain anon mit 
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          :  lice is a     ear old barista liv in  outside

of  ristol in a shared house with close friends.

              : she uses wet wipes for a ran e of

usa es  mainl  make up removal and cleanin  wipes.

                 :  lice mentioned that if wipes are

labelled as  flushable   she sometimes flushes them.

                     : it would be worthwhile to

understand more about her habits throu h the len th

of the lon itudinal stud  and unpack more about

 oun  peoples  attitudes and opportunities for

chan e.

                   

          : Kell  is     ears old and has three

children.  er weekda s are bus   ju  lin  work  school

runs  and ferr in  her kids to their hobbies  also whilst

maintainin  the household  food shops  cleanin  etc. 

              : Kell  uses wipes for a ran e of usa es

around the house includin  makeup removal 

cleanin  surfaces  and usin   flushable  toilet wipes.

                 : she will alwa s flush a wipe after

usin  for toilet purposes  as she perceives it to be more

h  ienic than puttin  in the household bin.

                     : we could e plore swappin 

out this behaviour with other solutions e. .  usin  napp 

ba s.
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          :  radle  lives in  ristol with his partner and

  month old bab . It s ver  important for him to have a

clean home but finds it hard to sta  on top of as life

 ets so bus .

              :  radle uses wipes for a wide ran e

of thin s  from bab  to cleanin  counters  to stain

removal to walls and blinds  to birdca e cleanin . im

and his partner use toilet wipes as the  feel the  re

more effective than toilet paper.

                 : he had assumed that most wipes

were flushable and had never thou ht to check

packa in  for this information.  e has had a few

blocka es before.

                     : a variet  of thin s  but perfect

contender for disposal behaviour swap over short and

lon  term to see how it  oes.

                  

          : Diana is a new mum liv in  in  ath with

her partner and  0 month old.  he works part time and

is ju  lin  her job with new responsibilities as a parent.

              : Diana uses wipes for a ran e of tasks

around the house  includin  napp  chan es  makeup

removal  as well as cleanin  surfaces in the kitchen

and bathroom.

                 : bab  wipes and makeup wipes  o

in the bin  but cleanin  wipes used in the bathroom

are often flushed because of concerns about  erms.

 ipes used after the toilet are also flushed.  ven if

wipes are labelled not flushable  this does not deter

her from flushin  them.

                     : trial interventions specific to

wipe use in the bathroom  for both toilet and cleanin 

purposes .  ould send a waste pack and trial the toilet

tissue spra   and or implementin  a napp  ba  for

future disposal.
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          : Denise is 33 and lives just outside of  ristol

with her husband and   dau hters.  er house has 3

bathrooms  so keepin  on top of the cleanin  can be

a challen e.

              : she uses wipes around the house on

surfaces and mostl  for the children.  he s aware

the  re not brilliant for the environment but uses them

for convenience.  er kids use flushable wipes when

usin  the toilet.

                 : she sometimes bins wipes but on

occasion she will flush them for convenience.

                     : a variet  of thin s  but perfect

contender for disposal behaviour swap over short and

lon  term to see how it  oes.

                  

          :  rabella lives in  iltshire with her  0  ear 

old son.  he is currentl  unable to work due to her

disabilit   so her da  to da  can var  dependin  on

how she is on a  iven da .  avin  a clean home is

important to her  but she sometimes needs help from

her son or her dad as it can be difficult to keep up

with.

              : she uses  ndre  toilet wipes and face

wipes  and on occasion she uses floor wipes.

                 : she had an effective visit from

 esse   ater where she learned that the  flushable 

wipes she was bu in  were not flushable and chan ed

behaviour  reduced wipe usa e and stopped

flushin .

                     : an  activ ities we d want to

e plore with someone who has alread  been throu h

the behaviour chan e process.
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  C             

               

          :  imm  lives alone in  ristol.  e is currentl 

out of work due to illness and spends his da s around

the house  balancin  chores and his hobbies. On the

weekends he spends time with his dau hter  pla in 

 ames and activities to ether.

              : he uses wipes primaril  for post toilet

needs and antibacterial cleanin  purposes.  e also

carries wipes when  oin  out of the house for when

handwashin  facilities are unavailable.  oth he and his

dau hter re ularl  use wipes.

                 :  imm  admits that flushin  wipes

can happen accidentall   often due to

absentmindedness.  ost of the time  wipes are

disposed of in the bin.

                     :  imm  would be an ideal

candidate to test other intervention strate ies  as he

has alread  be un doin  this himself  includin  writin 

 don t flush me  on wipe packa in .
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Phase 4: Longitudinal study materials 
 

Discussion guide 
 

Objectives: 

•                                                                         

                    

•                                 

•                                                
 

Moderator notes: 

• We will give respondents a personalised list of activities to pick from – 

aiming for c. 4 to be completed in total 

• Individual discussion guides will then be worked up for each respondent, 

integrating relevant briefing, prompts and wrap ups for each activity they 

complete 

• We will moderate flexibility according to our previous knowledge of the 

respondent (which we will remind ourselves of by rereading participant 

profile slides)/what they tell us 

 

                       

 /           
                  ppro . 30 mins Zoom phone 

 tartin  tasks are set  ppro .  0 mins   hats pp 

 /           ontinue with tasks  ppro .  0  0 mins  hats pp  

 /            ontinue with tasks  ppro .  0  0 mins  hats pp  

 /           

                    ppro . 30 mins Zoom phone 

 asks are revisited and 

either continue or new 

tasks set 

 ppro .  0 mins   hats pp 

 /            ontinue with tasks  ppro .  0  0 mins  hats pp  

 /         ontinue with tasks  ppro .  0  0 mins  hats pp  

 /         

                ppro . 30 mins Zoom phone 

 asks are completed and 

evaluated 
 ppro .  0  0 mins  hats pp 
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Moderator introduction to Blue Marble: 

• START RECORDING 

• Purpose of session: Thank you for all your contribution to this research so far. As 

you know, we are interested in hearing about your usage of wet wipes. 

• Introduction to Blue Marble: As you know, we are an independent research 

agency, running this research on behalf of Wessex Water, but we are not a part 

of their organisation. 

• Data protection: This session will be audio and video recorded for analysis 

purposes. Researchers from Blue Marble and the project team from Wessex 

Water may listen to this recording, but it won’t be shared beyond the research 

teams and won’t be made public. 

• Encouragement: There are no right or wrong answers. This is a safe space for you 

to be honest, so please share as much as you feel comfortable doing so. 

 

Moderator to show stim with week by week timeline and overview of expectations, then 

talk respondent through this, and answer any questions  

 

                           

 

Moderator to show stim with list of activities (personalised for each respondent) and talk 

it through 

•  hich activities would  ou like to do and wh ?  

•  hich activities would  ou prefer not to do and wh ?  

o  robe for an  barriers and enablers  

 

Moderator to explain that options will be sent via WhatsApp by EOD, and when their 

choices are needed by  

 

                                                             

 

 hanks for all of  our answers on the online communit   the ’ve been reall  helpful for 

us. I’m just  uickl   oin  to e plore a few  uestions with  ou that link to the answers  ou 

 ave on the communit .  
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• Insert relevant discussion  uide  uestions and prompts for each respondent  

 

                    

 hanks for  our time toda   that’s all the  uestions I have for  ou toda   

Just to remind  ou  I’ll send throu h the activit  choices after this call  and it would be 

 reat if  ou could confirm what  ou prefer b  the end of the da  

 e will also have another half an hour call in w c   st  pril.  irebird recruitment will be in 

touch to arran e a date time that works best for  ou  

 

              –         

 

            

 

Insert relevant activit  description for each respondent  

 

C          

 

Insert relevant prompts for each respondent  

 

          

 

Insert relevant summar  for each respondent  

 

             

                                      

•  robe for more detail of e periences based on participant answers to  hats pp 

 uestions  

 

 

                                      

•  robe for more detail of e periences based on participant answers to  hats pp 

 uestions  



 

Page 78 of 91 
 

 

                                  

 

 

 

              –         

 

                     

 

Insert relevant activit  description for each respondent  

 

C          

 

Insert relevant prompts for each respondent  

 

          

Insert relevant summar   uestions for each respondent  

 

            

 

                       

•  robe for more detail of e periences based on participant answers to  hats pp 

 uestions  

 

 

                       

•  robe for more detail of e periences based on participant answers to  hats pp 

 uestions  
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           –                                   

•   plore which activit  was their most favourite and wh  

•   plore which activit  was their last favourite and wh  

•  hat behaviours products  if an   will the  continue with after the project?  

 

If time  and not alread  covered in hotspot interview  

•   plore how the  found participatin  in the project overall – what were the 

hi h low points?  hat’s the one piece of information that stuck out to them the 

most?  

•  robe for further detail on the tips the  would  ive to  esse   ater to support 

binnin  wipes  from their communit  answers   
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Stimulus  
 
 

 ub title
Date

 hoto b  owfi u barbhui a on  nsplash

                              

 timulus for lon itudinal phase
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 /      

   
 /     

   
 /      

     
 /      

     
 /      

     
 /     

     
 /    
     

 inal check

in on how

 ou found

phase   

and share

 our

thou hts

about the

project

overall

 id point

check in on

how  ou

found the

first phase of

tasks  then

e plain

second

phase

Interview   

pick  our

activities  tell

us more

about  our

online

communit 

answers

          

 30 mins 

Zoom tel 

 econd phase of tasks  tell us how  ou  et on via

 hats pp

 irst phase of tasks  e plained via

 hats pp  we will ask  ou  uestions tell

us how  ou  et on via  hats pp
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 n interactive e periment which will help  ou understand what happens to wipes after  ou flush them  works especiall  well

with kids 
            

 eplace wipes with reusable products for   or   household activities of  our choice keep us updated with how  ou find

the swap

              

         

 hink of the ideal campai n encoura in  people to bin wipes and tell us what this would look like  or draw an e ample

 ourself  if  ou prefer  

  hat information does it need to contain?

  hat format should it have?  . . visual  video  radio etc.

  ow is it disseminated?

C            

                 

 omparin  cleanin  the bathroom in a different wa   cloth loo roll  to  our normal routine  usin  wipes 
C               

                 

 estin  toilet tissue spra  and comparin  it to  our normal routine  usin  toilet wipes 
C               

                   

 eceive and test free waste devices of  our choice  kitchen sink strainer haircatcher for shower bath and unkpot for

disposin  waste fats in the kitchen 

                  

       

 r  puttin post it notes encoura in   ou to bin wipes on top of  our packet of toilet wipes opposite  our toilet
P               

        

 alk to someone in  our household about wh  the  flush wipes and test out different ar uments persuadin  them to chan e

their habits
P            

 r  binnin  toilet wipes instead of flushin  them.  e ll send  ou a bin and or fra ranced bin liners and napp  sacks to help

with this  if needed 

                   

                  

    

 r  usin  a microfibre cloth to cleanse  our face instead of makeup wipes
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C                                   

          : over the ne t week  please tr  cleanin   our

bathroom usin  the reusable cloth and spra  provided

instead of wipes.  his includes both deep cleanin  and

top up cleans  whatever  ou normall  do .  ou could

also tr  usin  spra  and toilet paper for activities like

cleanin  the underside of the toilet seat  these can

be flushed as normal.

                :  ow do  ou feel about usin  these

products instead of wipes?  robe on an  fears or

barriers to behaviour chan e

C       :  ell me more about what activ ities  ou did in

detail  what did  ou clean and how .  ow did  ou find

each activ it ?  hat did  ou like about usin  these

products?  hat didn t  ou like about usin  these

products?

          : Now please  o back to usin  the wipes for

cleanin  the bathroom as before for the followin 

week.

                :  ell me how this compares to  our

cleanin  e perience usin  reusable products last

week.  ow did  ou find each activ it ?  hat did  ou

like about usin  these products?  hat didn t  ou like

about usin  these products?

       :  hich products do  ou prefer and wh ?
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C                                     

          : over the ne t week  please tr  usin  the

toilet tissue spra  and loo roll whenever  ou would

usuall  have used wipes.  hese don t need to be

binned  just flush the loo roll after  ou ve used it as

 ou normall  would.

                :  ow do  ou feel about usin  the spra 

instead of wipes?  robe on an  fears or barriers to

behaviour chan e

C       :  ell me more about  our e perience of usin 

the spra .  robe on use with children and b  the rest of

the household as well as personal use if relevant.  hat

did  ou like about usin  this product?  hat didn t  ou

like?

          : Now please  o back to usin  the wipes for

after toilet use  as  ou did before

                :  ell me how this compares to  our

e perience usin  the spra  last week.

       :  hich product do  ou prefer and wh ?
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        : over the ne t   weeks  please tr  usin  a

microfibre cloth instead of makeup wipes to cleanse

 our face.  here possible  please encoura e the rest

of  our household to do the same as well .

                :  ow do  ou feel about usin  these

products instead of wipes?  robe on an  fears or

barriers to behaviour chan e for themselves and for

an  other household members

C       :  ell me more about  our e perience of usin 

the wipes to cleanse  our face .  robe on how the rest

of the household have been findin  it as well as

personal use if relevant.

 hat did  ou like about usin  these products?

 hat didn t  ou like?

       :  hich product do  ou prefer and wh ?

                          

        :  ist each waste pack item available  and

what the  are used for.  stablish which items the

respondent wants and wh  then send out

                : Questions around unbo in  and first

impressions of product  how useful do the  think it will

be?

C        :  est products for duration of lon itudinal

phase.  robe  what do the  like dislike?  n thin  the 

would improve?  n  impacts on behaviours?  h  wh 

not?
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P                        

                         :  lease put a post it note

from the pack  ou ve been sent on top of the

packet s of wipes  ou normall  use in the bathroom

C       :  ow  if at all  does this affect how

eas  difficult it is for  ou to bin the wipes instead of

flushin  them and wh ?

Now put a similarpost it opposite  our toilet  if possible 

 what impact  if an   does this have?

                : Now we re  oin  to test out writin 

different messa es on the post it notes.  est one

messa e per week  probe for an  impact on

ease difficult  of flushin  and wh  this is 

 lushin  = unwanted plumbin  bills

 lushin  = harmin  marine wildlife

 lushin  = sewa e floodin  in local homes

               :  hich messa e was the most

effective? Now tr  addin  a picture to the most

effective messa e  can  ou please send us a photo

of what it looks like?

C       :  robe for an  impact on ease difficult  of

flushin  and wh  this is 
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        :  et out an e periment with two plastic bottles 

both filled with water. In one bottle place a sin le wet

wipe that  ou would t picall  flush  in the other  a

couple of s uares of toilet paper.  i orousl  shake the

bottles and see what happens.

C       :  et us know with how  ou found the

e periment.  hat  if an thin   does it tell  ou about

what happens to a wipe once it s been flushed?  hat

do  ou think the impacts of that mi ht be?

 hat impact  if an   does this have on  our likelihood

to flush wipes?

C              

          :  hinkin  back to before  ou knew to not

flush wipes.  ou have the opportunit  to create a

campai n encoura in  people to bin wipes.  ou have

one week to have a think and tell us what this

campai n would include 

 ho is it aimed at and wh ?

 hat information does it need to contain?

 hat format does it have?  . . visual  v ideo  radio etc.

 ow is it disseminated?

            Now do the same activ it  a ain  and create

a campai n which would work best for  ou specificall 
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P            

          :  alk to someone in  our household about

wh  the  flush wipes and tell us via  hats pp or short

videos what  ou found out.

 e can also call to discuss this topic with  ou as a

duo trio if  ou prefer  a small incentive is available to

repa  the other household members for their time

            est out different ar uments persuadin 

them to chan e their habits  then tell us which  if an 

of these worked best and wh ?

 lushin  = unwanted plumbin  bills

 lushin  = harmin  marine wildlife

 lushin  = sewa e floodin  in local homes
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       :

  ension between bein  environmentall  minded and usin  flushin  wipes  what does it mean to be
 environmental ?

  h  biode radable wipes are preferred seen as more flushable than non biode radable wipes

  ines to deter wipe flushin  how desirable are the ?  hat would the ideal penalt  s stem look like?

  est wa s of en a in   oun  people  what should the ideal social media campai n on wipe
disposal look like?

  hether participant has chan ed behaviours after takin  part in the project  and what convinced
them would convince them to do so

  revious understandin  e perience of blocka es  and an  connections with flushin  wipes
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